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DV360 
Release Training
July 15, 2026

K P M  L E A R N I N G  L A B
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H A V E  Q U E S T I O N S ?

Please use the Q&A 
function to submit 

questions throughout this 
session.

F O L L O W - U P S

This session is being 
recorded. The recording 
and presentation will be 

uploaded to the Kroger Ad 
Platform Learning Center 
following the conclusion of 

this session.

D A T A  P R I V A C Y

All data used in this 
presentation and 

demonstrated in KAP is 
masked and not reflective 

of true campaign 
performance.

F E E D B A C K

Please fill out the two-
minute survey at the end of 

this training. This ensures 
we do an even better job 

on our future trainings!

Housekeeping

D V 3 6 0
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KPM Direct Connect Overview

DV360 at KPM

Activation Guide

Live Demo of Setup

Resources & Support
TODAY’S 
AGENDA
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KPM Direct Connect



The next generation of KPM’s self-serve offsite 
media solutions, built to provide advertisers 
with more control, flexibility & transparency.

Direct Connect

Create custom, Kroger purchase-based audiences

Access segments in your TTD, Yahoo! & DV360 
seat

Activate segments on campaigns in your TTD, 
Yahoo!, or DV360 seat

Apply your desired quality controls & rail settings

Full control over media campaign performance, 
pacing & optimizations



Inventory Measurement

Display Online 
Video (OLV)

Connected 
TV (CTV) Audio

Disney 
Distribution

Available
YouTube Kroger Closed Loop 

Measurement

Incrementality Reporting 
Unlocked at $100k 

Investment

Measurement Results 
Delivered via Kroger Ad 

Platform (KAP)

The Trade Desk 
(TTD)

� � � � � � � � �

Yahoo! � � � � � � � � �

Google Display & 
Video 360 
(DV360)

� � � � � � � � �
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KPM Demand-Side Platform (DSP) Partners: 
Inventory, and Measurement Details

K P M  D I R E C T  C O N N E C T  O V E R V I E W
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*Not available for Disney until Q4

*DV360 is measured via CAPI
*CAPI measurement is found in 

client’s DV360 account

*Disney to come!

*Disney to come!
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DV360 at KPM



DV360 + YouTube
Display & Video 360 (DV360) is Google’s demand-side 
platform (DSP) that allows advertisers to plan, buy, and 
measure digital media across multiple channels. It 
integrates data, inventory, and reporting into a single 
platform to help marketers reach audiences more 
efficiently and optimize performance in real time.
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64%
OF E XE CS U SE  DV360

64% of U.S. advertising 
executives said they used 
DV360*

W H E N ?
DV360 self-service is best for clients with in-house programmatic 
expertise who want direct control over activation, optimization, 
and pacing. It’s particularly effective for omnichannel or CTV-
focused campaigns that require flexibility and fast iteration.

W H Y ?

DV360 self-service provides transparent, hands-on access to 
premium display, video, YouTube, audio and CTV inventory at 
scale. It enables advertisers to efficiently test, optimize, and 
grow campaigns within Google’s integrated measurement and 
buying ecosystem.

8
Insert 

Offering 
Example

*Statista, 2025

https://www.statista.com/statistics/1475413/dsp-use/?utm_source=chatgpt.com


CUSTOM AUDIENCES
Reach Your Brands 

Most Relevant, 
Valuable Audiences 

SEAMLESS ACTIVATION
Activate on DV360 

Properties including 
YouTube and other 

web inventory!

DRIVE ACTION
Drive Consumers to 

Take Action & Convert

OPTIMIZE & MEASURE
Optimize & Measure 
on Campaigns with 

Conversion API (CAPI)

Reach relevant audiences from the #1 grocer 
retailer & fuel smarter DV360 campaigns.



Tailored Audiences Aligned to Your Business Objective

DISCOVER CONSIDER ACQUIRE GROW REWARD

Product 
Awareness

Visits 
Store

Purchases Again 
via Online Order

Product 
Research

Product 
Advocacy

Purchases 
Product

Brand Switchers Category Buyers

Complementary Buyers

Competitive Buyers Light/Medium Buyers

Heavy/Medium Buyers

Lapsed Buyers

Lifestyle Segments
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DV360 Measurement: 
Conversion API (CAPI)
Conversions API (CAPI) is a server-to-server 
connection that sends sales data (online + in-
store) directly to Google for measurement and 
optimization.

Instead of relying on pixels/cookies, data is sent 
directly from Kroger systems → Google DV360, 
making tracking more accurate, privacy-safe, and 
reliable.
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Conversions tied to 
impressions (post-
view + post-click) 

Revenue + SKU-level 
performance 

Stronger 
optimization signals 

for campaigns



STEP #1

Ad Exposure 
(DV360 / YouTube)
User sees or clicks an ad

STEP #2

Purchase Happens 
(Online or In-Store)
Kroger captures transaction data 
(SKU, revenue, etc.)

STEP #3

MetaRouter Sends Data to 
Google
Server-to-server signal sent into 
DV360 / Google ecosystem

STEP #4

Measurement Lives in 
DV360 
(NOT Kroger Ad Platform)
Used for:
• Optimization (bidding toward 

purchases) 
• Reporting (ROAS, SKU 

performance, etc.)
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CAPI: How it Works

D V 3 6 0  A T  K P M
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CAPI does not include incrementality at this time.

CAPI is NOT Kroger Measurement. In other words, Kroger is the data provider, not the reporting source.



A L C B E VN O N - E N D E M I CE N D E M I C

Eligible to run on 
DV360 Display, OLV, 
CTV, and Audio

Eligible to run on 
DV360 YouTube

CAPI measurement 
includes in store and  
online measurement

DV360: Capabilities by Client Type
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DV360 Activation Guide
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DV360 Activation Details

A C T I V A T I O N  G U I D E

PLACEMENTS
Any channel in DSP, 
including YouTube. 
(YouTube is endemic only) 

LEAD TIMES
Campaign in-take due 
2 weeks prior to launch 
date

CAMPAIGN DURATION 2-12 Weeks

PRICING

Endemic: 25% of media, 
$5 CPM cap
Non-Endemic: 22% of 
media, $5 CPM cap
Measurement: 
Endemic: 10% of media, 
no cap

INVESTMENT MINIMUM No budget min. but 
$50k is recommended

OBJECTIVE ALIGNMENT
Awareness
Consideration
Conversion

AUDIENCES

6 segments max - each 
segment minimum 
37.5K HHs – overall 
segments need to 
equal 2M HHs

DV360 is available for all Direct Connect opportunities 
in the Offsite Programmatic world including Display, 
OLV, Audio, YouTube (endemic only), and CTV.

A D  P L A C E M E N T S

KPM is not responsible for the creative QA, submission 
or approval of DC creative. Clients can re-use 
Managed Service Display creative for their DC 
campaigns, but KPM will not assist in the bannerization, 
QA or submission of creative for DC. 
YouTube & Non-YouTube Creative: co-branding is 
recommended but not required.

C R E A T I V E  A S S E T S

If requested, our team can provide banner click-thru 
URLs from a previous campaign for Direct Connect. 
Clients also have the option to request a custom 
curated product list to support their campaign. Click-
thru destinations can include search pages, curated 
product lists, campaign pages, or brand shops just not 
competitor pages. 
YouTube Inventory - Landing Page: URL must click 
out to Kroger.com or a Kroger family store site.
Non-YouTube Inventory - Landing Page: URL can 
click out to any landing page except a competitor site.

C L I C K  T H R O U G H
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Visual Examples
With DV360, you can run campaigns across display, 
online video, connected TV (CTV), audio and 
Youtube channels, helping you reach audiences 
wherever they consume content.

A C T I V A T I O N  G U I D E
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Live Demo
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Resources & Support
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Looking for 
additional support?
Check out the Kroger Ad Platform Learning 
Center for how-to guides and other helpful 
resources. 

Ask your Client Success Manager for the DV360 
Activation Guide.
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https://mp-help.8451.com/mp-help/content/learning-center.htm
https://mp-help.8451.com/mp-help/content/learning-center.htm
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Ensure we can 
serve you better.

To constantly improve our client education 
experiences and trainings, we ask that you please 
take this 2-minute survey. 

Answering these 5 questions helps us understand 
what you find valuable about this learning 
experience. This ensures we do an even better job 
on our next training session together!

S U R V E Y

Follow the QR code 
or the link in the Q&A.
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